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35.5 mins

average time to absorb
advertising messages

sarétravelling
2-3 times per weék

6 REASONS TO

ADVERTISE IN TRAIN STATIONS @ T - c :

see rail advertising as a
welcome distraction on
their journey

average minutes spent

on platform

global



Digital Formats

Digital Gallery

Amplity your message and extend

storytelling across the digital gallery
network

Connolly | Pearse | Tara | Grand Canal %

Commuter dPod .

Influence and target engaged audiences .« o e
on multiple missions and high dwell time Digital Gallery

locations on rail dPods.

Transvision =

Create impact on large format digital . =t |
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Classic Formats

CommuterSquare

Backlit, scrolling and encased large
format across 25 Dart and 14 Intercity

and commuter station

o®

CommuterPoint

Target audiences on multiple missions
and high dwell fime locations in the rail
environment on on classic 6 Sheets
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CommuterCard

Target the rail audience onboard the el ?‘ﬁ gl Coring soon.
train/Dart -lending itself to long copy R
creative opportunifies.
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Rail W
Innovations and Special

global
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WHOLE BETTER

BODY DEO BODY DEO / EVERYWHERE EVERYWHERE
IS HERE IS HERE ,

Tara Gallery
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BAAS

GENERATE COMMUTER ENGAGING
EXPERIENCES AUDIENCES CUSTOMERS

= AL E e
A ‘\- '

Get your brand into the hands Large, lucrative and in an
of potential customers active frame of mind

Create a buzz and
feel-good factor

Unrivalled opportunity. for
Audience Engagement  *~




LOCATION - LOCATION - LOCATION

THE PERFECT CHOICE

e .

O
J O¢

Know your audience Time with consumers Weatherproof activity Streamline your process

' T o\
A
No planning
Landmark Stations permission required Get active fast! ‘ o '

global



Thank You

Contact us to disc
campaign details
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