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44% tobe WON! .

See pack for details
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Global Retail

58% of consumers arc

groceries 2-3 time
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Digital Formats Retail

dX

The dX network is home o some of the largest
digital Outdoor advertising screens in

Dundrum Town Centre | Pavillions | llac Cenire
The Square Tallaght | Mahon Point | Whitewater
Newbridge

dPod

Our network of dPods across Ireland’s premium

mal
Glo

s can deliver your audi

oal’'s dPod network deli

ences at scale.
ivers full motion,

animated, dynamic and interactive content.




Classic Formats

Retail 48

Target audiences on shopping Missions

with large format retai ~
Retail 48 s —

PurchasePoint [ T

Our 6 sheets PurchasePoints will let you | | .4,.; '

reach shoppers at Ireland’s top B ]

groceries Dunnes Stores, ' asl L3

Supervalu and Tesco

PurchasePoint




Thank You

Contact us to disc
campaign details
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