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Barbie

As part of a huge marketing 

campaign to turn London pink 

for the launch of Barbie, a 

fleet of Global Barbie buses 

took over the streets driving 

engagement on social. 

Audience

All adults 

Barbie

Category

Film 

Format

Brand 

Warner 

Brothers  



Barbie

Make the 

movie a must-

see cinematic 

appointment

Barbie

Cut through 

the summer 

blockbuster 

noise with 

iconic colour

Bring the 

feel-good 

factor to the 

public 

Encourage the 

audience to 

interact with a 

world they’ve 

never seen before



The Solution 

The campaign ran across National Bus T-sides, London Underground 6 Sheets, 
Roadside Static and Back Lit 96 Sheets – plus dominating The Premiere screens in 
Leicester Square for the UK Premiere. 

Global’s creative solutions team created five pink glittery NRM Buses that took 
over the streets of London. We brought a Warner Brothers brand extension to life 
with PROPERCORN buses leaving fans ready to watch the Barbie release with bag 
of PROPERCORN in hand.





Results  





87 posts

1.1M 

impressions

Dear @TfL. Please 

never paint over 

these wonderful 

#Barbie buses. 

Women of this city 

deserve to have 

Ryan Gosling pass 

by us every now 

and then.

You can commute 

to work on one of 

these Barbie 

double decker 

buses in London. So 

cool I love these 

buses wish we had 

them in other 

places because I 

would definitely 

travel by one 

#london #Barbie 

#barbiebus

@868nathan You 

can’t go anywhere 

in London without 

seeing a 

#barbiebus.

Source: Meltwater 2023





Multi format

25M
Reach

2
Weeks

£18.5M
Opening weekend

Source: Deadline 2023; Route 48


